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While many users will try to find the account feature they’re looking for in the “Account” drop-down (see #876: What Account Features to Include in the "Account" Drop-Down Menu), testing revealed that the account dashboard must still serve as a general starting point from which to access all account features. However, testing also revealed that 64% of sites fail to provide access to all account features on the account dashboard. As a result, when paths to certain account features weren’t provided on the dashboard nearly all subjects during testing struggled to find the account feature they were looking for.


Sites with extensive or complex account features should group and nest account features on the dashboard to avoid overwhelming users. For example, including password management within a “Security” category on the dashboard, or including initiating returns within an “Orders” category. 

#863: Consider an 'Icon-Based' Dashboard for Sites with Many Account Features
#873: Consider Highlighting Recent Orders in the Account Dashboard

In the hours, days, and weeks after having placed an order, the main reason many users will sign in to their e-commerce account is to quickly track any order(s) that are still being processed or have shipped. 

At B&H, the “My Orders” feature is more than one browser viewport down the page and isn’t immediately visible (first image), below other features that are often less important to users (e.g., “Gift / Rewards Card Balance”) and placed within a generic heading of “Links” (second image). Users should have easy access to the orders feature from the account dashboard.

Instead, consider a more general term such as simply “Addresses” or a more specific phrase (e.g., “Manage my addresses” — see #892: Keep Paths to Account Features Distinct) for the address management feature. Testing revealed that users easily identified such terms or phrases as being where they should go to manage their account addresses. In addition, prominent placement in the “Account” drop-down menu (see #876: What Account Features to Include in the "Account" Drop-Down Menu and #871: How to Structure and Style the “Account” Drop-Down Menu) or on the account dashboard (see #865: Provide Paths to All Account Features in the Dashboard) helps reinforce to users that this is the address management feature, especially when its grouped among other account-management features (payment methods, communication preferences, etc.). Icons used in addition to text-only paths help communicate the feature’s function even more (see #863: Consider an 'Icon-Based' Dashboard for Sites with Many Account Features).
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