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[bookmark: _Toc369605891]Introduction
The following is a heuristic review of the B&H site conducted with the aim of identifying specific issues to address. I will set up a variety of user stories to work my through realistic flows. I'll document my reaction in a "think out loud" format (in italics) and, then when finished, format the problems and recommendations in condensed document.
[bookmark: _Toc369605892]Use  Case 1: Buy a Home Entertainment System
 I am a customer ready to buy a home theatre system. I want to listen to music primarily, then I'm interested in movies and maybe gaming. I'm hoping to keep it under $1000 for a complete package, but could be persuaded to spend a little more if it seems worth it.
Landing Page
[image: C:\Users\danielal\Documents\First Week\Heuristic Review Screenshots\TV Landing Page.jpg]
Issue: It can be hard to tell that there are additional product categories below the fold.
Principle: Recognition rather than recall
Severity: Medium
Solution: Show the user more clearly that there is a reason to scroll. The white containers on gray background are low contrast. Possibly darken the gray background or use other visual device to reinforce grouping even if the fold occurs immediately after 1st row. Or use a device other than separate white containers (rule?) to separate categories of product.
Issue: The B&H inDepth panel appears to contain only reviews at first glance.
Principle: Recognition rather than recall
Severity: Medium
Solution: Make tab navigation more prominent
I scanned the guide to Home Theatre Receivers. I'll choose one of those first. I click Home Theatre Systems and Receiver. The first product I see is a $79.99 Receiver that doesn't seem to be geared toward home theatre. The next one is $448 and lists home theatre-related specs.
Product Listing Page
I decide I want a package. Starting with just a receiver seems like a lot of work... I find the "Home Theatre in a Box" link on the left.
This is what I'm looking for. I'm happy to see terms listed in details that I just learned in the guide (ARC, etc.). I'm seeing 2 Yamaha systems that are comparably priced and may even share the same product image...  wait there is a third. I'm not sure what the differences are between these 3 systems. I'm afraid I might spend too much for features I don't need or opt out of something I don't yet know I need. One has many more reviews than the others and is highly rated. This makes me think it may be a safer bet. 
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Issue: Difficult to compare features of similar products.
Principle: Consistency and standards
Severity: Low
Solution: Create "compare" functionality to allow user to see selected product specs in a table or other legible form. (I later discovered this functionality for TVs. I then assumed I had just overlooked it here, but confirmed that it is not available. Why can I compare TVs but not stereos?)
Detail Page
I'll check out the one with all the reviews. I glance at the picture, highlights, then click on the Reviews button. The page automatically scrolls down then selects the reviews tab and displays that content. This is a little confusing for a moment. "Whoa, what's happening to my page? I'm not driving any more."
[image: C:\Users\danielal\Documents\First Week\Heuristic Review Screenshots\Detail Page-Reviews Scroll.jpg]
Problem: Automatic page scrolling and tab selection is a bit disorienting.
Principle: User freedom and control
Severity: Medium
Solution: Change to review tab before automatically scrolling page to reduce number of activities that seem to be outside the user's control.
I click "Read Complete Review" for the featured negative review. The complete review comes up in a modal window. I start to scroll but the page scrolls. Then I'm scrolling in the modal box. Then I get to the end of the content and pages starts scrolling again. I getting a little confused and frustrated. I tried the featured positive review and it scrolls, too. 
[image: C:\Users\danielal\Documents\First Week\Heuristic Review Screenshots\Detail Page-Reviews Modal.jpg]
Problem: Transparent border of modal window and narrow padding allow underlying content to crowd modal content. Scrollbar crowds "X" when present.
Principle:  Aesthetic and minimal design
Severity: High
Solution: Adjust position of "X" if scrollbar is present. Make borders of modal opaque and/or increase padding of content area in modal.

Problem: Long reviews in modal window create confusing scrolling situation.
Principle: User control and freedom
Severity: Medium
Solution: Make modal large enough to show content without scrolling the modal. Or discontinue use of the modal and auto scroll page to the review as it appears below.  User will already be familiar with auto scrolling behavior.
OK, I added it to my wish list. Now I will select a TV... I've got about $570 left to spend and recently saw a friend's 55" TV. That seemed like a good size. We'll see if I can afford one. I click the TVs& Entertainment icon in the main navigation, then Televisions. I immediately go to the left sorting menu and decide I'll select everything from 55" down to 46". I can see those 2 are common sizes along with 50" by the quantity in parentheses. I click 55" and before I can click anything else, the page reloads and I'm no longer looking at the part of the menu I'm concerned with. I'd like to click all 5 boxes, but I really don't feel like waiting for 5 page loads. So I will focus on the 3 common sizes in my range 46, 50 and 55". Having to scroll back to that part of the menu each time seems like a lot of work... I'm eager to shift my attention to the  filtered results - that's fun, not work.
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Problem: Multiple selection in sorting bar causes multiple page loads, forces viewer to scroll down and reorient each time. 
Principle: User control and freedom
Severity: High
Solution: Reload products asynchronously (like Zappos). Or offer sliders for numeric parameters that might be searched by range.
Then I selected the price range ($500-$749.99). Again, I wish I could narrow it down to a few products and compare the main features. Wait... I can! I didn't see it. This helped me see that the largest one I selected is the cheapest, though it has no reviews. I now have a curated set of information on which to base my decision.
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Problem: Compare feature is easily overlooked. (Or I had already looked for that feature in Home Theatre Packages and did not find it)
Principle: Consistency and standards
Severity: Low
Solution: Make checkbox and text more prominent in color, size or positioning. 
I wish there was a TV buying guide. I'm unsure about the differences between and plasma and LED and imagine there are a lot of features that have recently been introduced that I'm not aware of.
Regardless, I'm ready to buy these things. What accessories do I need to avoid the disappointment of having my new system that I can't use until I get some cable, mount or, accessory? I go back to the TV detail page from my wish list. I check the" In the Box" tab to see if it includes anything I might otherwise buy. Then I try the Accessories tab. I like being able to see product details for suggested accessories without navigating away (the convenience outweighs the scrolling issues).  I love being able to "Show More Cables." I added cables and speaker stands to my cart. Can I assume all these accessories will work with this receiver? I'm not sure.
[bookmark: _Toc369605896]Use  Case 2: Buy a wide angle lens
 I am novice photographer trying to buy a wide angle lens.
On the home page, I select lenses from links under Photography. I click on SLR Lenses in the left sorting menu. I click Nikon under Lens Mount in left sorting menu. Then I click Wide in the same menu. Then I click $250 - $499.99. I find a lens to take a closer look at...
Detail Page
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Problem: Text under gray "Average Rating" bar is cut off on the bottom.
Principle: Aesthetic and minimalist design
Severity: High
Solution: Should be a simple CSS fix
I'm disappointed to see a note that my camera model does not support AF. I try another product. The product image options, including customer provided photos are fantastic. I notice the link "Receive a 4% Reward" and click it. A modal comes up.
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Problem: "X" is flush with right edge of modal.
Principle: Aesthetic and minimalist design
Severity: Medium
Solution: Should be simple CSS fix
I scan the content in the modal and click "Additional Details." It takes me away from the product detail page to the rewards page. The rewards page doesn't have a lot of additional content, now I'm starting to forget about the lens I was interested in.
Problem: "Additional details" takes me away from my primary task  without offering much to justify it.
Principle: User control and freedom
Severity: Medium
Solution: Load additional content into modal, remain in product detail page.
Now I'm curious to see if I have any rewards credit waiting to be used since it says I'm automatically enrolled. I click the "My Rewards" link under redeem. It takes me to the middle of a page and prompts me to enter a card number and pin. I'm confused. I thought I was automatically signed up, but now I wonder if I need to get a card somehow. I'm not sure what to do.
Problem: "My Rewards" link takes user to a place where next steps are not apparent
Principle: User control and freedom.
Severity: High
Solution: Provide instructions or explanation . Possibly set expectation more clearly. Is this program primarily for camera equipment?
Then I click "My Account" thinking I might be able to find the balance there. I am a little disoriented to find I'm already on that page, but have been automatically scrolled to a certain part of it. I click "Account Details" and am prompted to provide my password. I do so. I don't see anything about rewards here. I click "Order History." No orders show. Maybe I've only bought things from the super store... I expand the range to see if I have older orders on record.. I can't remember. I notice the "Add Phone & In-Store..." box. I enter my email and phone number.
Problem: Left edge of submit button is lighter than rest of edges. Gray in corners of button does not match gray of background.
Principle: Aesthetic and minimalist design
Severity: High
Solution: Recreate button.
I am prompted to check my email and confirm my address. The email has some formatting issues:
[image: C:\Users\danielal\Desktop\photo 1.PNG]     [image: C:\Users\danielal\Desktop\photo 2.PNG]
Now I can see my STORE orders. Cool! In the "Order History" table the Tracking column for STORE  purchases I see the value "Pending..." This is a little unsettling since these orders are closed and in the past, yet this status implies something is ongoing.
Order History with Store Orders
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Order History Pending.gif]
Problem: Tracking status for store orders ("Pending...") is potentially confusing.
Principle: Match between system and real world
Severity: High 
Solution: Change status to" N/A", " - ", "None" or something else that does not imply further activity on the order.
I still see the "Add Phone & In-Store" box. Will I need to supply this information again or have I permanently linked In Store purchases to my online account? 
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Problem: Prompt to add phone and email persists after user has added them. 
Principle: Aesthetic and minimalist design
Priority: Low
Solution: Do not display this box after user has provided this information.
I tried to modify the range of transactions after being idle for a while. I was prompted to enter my password. When I did, the action I initiated was ignored and I had to modify the range again. It would be nice if it would have displayed the new range after I submit the password rather than discarding my request.
Problem: If user is idle for a while, his next request is met with a prompt to provide his password. He is then returned to the pre-request state.
Principle: User control and freedom
Severity: Medium
Solution: Save the request somehow and apply it after user provides password. 
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Problem: Twitter logo in "Share this purchase" feature is oddly sized/cropped.
Principle: Aesthetic and minimalist design.
Priority: High
Solution: Replace with a appropriately sized logo (note: I later realized that this is probably a result of B&H internally blocking whatever image is being called.)

Problem: No space between Live Chat button and preceding text
Principle: Aesthetic and minimalist design
Priority: High
Solution: Add space
 I still don't know if I have any rewards credits. I'll try the Help Center in the top nav. I see "Check Gift Card Balance" under "Customer Self Service." I click that and it takes me to a  page that allows me to enter card numbers and pins. I'm wondering if I have a bunch of points I don't know about. I'm getting a little obsessed about it.
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Problem: Form fields appear inconsistent with others on the site. This page looks old.
Principle: Consistency and standards
Priority: High
Solution: Update code for styling elements to bring in line with current standards
I enter "rewards" into the search box. I'm unsure if this will search help content as I already associate it with product information. It takes me to a "Rewards Program" page. It might be helpful to explain that the products that show the "Receive 4% Reward" link are eligible.
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Rewards Details Broken.gif]
Problem: Three column row breaks into second row.
Principle: Aesthetic and minimal design
Severity: High
Solution: Troubleshoot CSS
At this point I give up. It was an interesting proposition, but I can't figure out how to take advantage of it. I don't know if or how many points I have, if I need a card or not and what items are eligible. I wish there was a clearer explanation, I feel like I might be missing out on something.
I click Shop Now. It takes me to last item I was viewing. Does that mean it's eligible?
Problem: Rewards program is hard to decipher.
Principle: Consistency and standards
Severity: Medium
Solution: Provide more detailed information about program somewhere.
[bookmark: _Toc369605899]Use  Case 3: Holiday Shopping (Wish List)
I'm about to start shopping for gifts for the holidays. I'm always looking for more efficient ways to do this and wonder if the wish list might be helpful for this in addition to storing items I want for myself.
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Wishlists.gif]
I added a couple items for a particular family member. I like that the notification overlay appears, but the footer animates up and covers it partially before I can read it sometimes. Also there seems to be extra space beneath the text in the overlay.
The list customer created wish lists show a manila folder icon instead of a product picture. When I see the of the individual items I want, I get excited. When I see the folders, I associate them with business, taxes, MS Windows, etc. They sort of put a damper on the fun of wanting these products. Maybe the folders could be colored or maybe the image could be a box with products inside. Or maybe it could show a little folder in the corner and have another subtle cue to differentiate it from an individual product, but show image for the first or highest priority. Or maybe individual items should appear before lists. It seems there is no way to take an item out of custom lists and back into the master list.
Problem: Process for priority on products in wish list is not clear. I'm not sure how the scale works - is it a ranking or is each priority level a class that can be applied to multiple objects? It took me a long time to discover the blue numbers as clickable and associate them with the idea of priority.
Principle: Recognition rather than recall
Priority: High
Solution: Move priority indicator and add label. A something to click on to get a quick explanation or create a visual cue that indicates the nature of the priority scale.

Problem: Manila folder image separates user from the emotional connection to the products he or she has selected. 
Principle: Recognition rather than recall
Priority: High
Solution: Replace folder with image of first, highest priority or most expensive product in that list and add other device to indicate it's a list rather than a single product.
[bookmark: _Toc369605900]Use Case 4: Selling My Camera
I'm considering selling my camera and will investigate the process.
Quote page
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Selling product slider.gif]
Problem: Product Condition slider can be moved beyond its maximum value, resulting in an invalid quote value.
Principle: User control and freedom
Severity: Critical
Solution: CSS/Javascript bug fix
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Selling buttons.gif]
Problem: The buttons (as well as tables, headers, etc.) in this area have a distinctly different look than other parts of the site
Principle: Consistency and standards
Severity: Medium
Solution: Replace buttons to be consistent with site wide style
I was shocked at how low the quote was until I began adding the accessories that came with the camera. It would be great to quickly give a sense of how much the whole package would be worth. I'm looking at the quote and comparing that number to what I paid for the package. By the time I added everything that was included, I was satisfied with the number. But I was tempted to abandon the process when I saw the initial low figure.
[bookmark: _Toc369605902]Use  Case 5: Purchasing a Home Music Production Studio
I want to start a home digital music studio and purchase the equipment to get started. (On staging)
I put a bunch of items in my cart and will now check out.[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Phone and Mobile.gif]

Problem: Phone is required but then there is a separate field for mobile with additional functionality offered for that number. My only phone is mobile. User may be confused - should they enter their number twice is they only have one number, it's mobile and they want to receive SMS updates? 
Principle: User control and freedom
Severity: Medium
Solution: Allow users to select text messaging for primary phone number.
I've placed my order, but just realized I don't need one of the items I've ordered. I hope I can modify my order or make a return easily.
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Returns layout issues.gif]
Problem: Typographical issues - headlines are indented. No space between "Return Instructions" and "Return Policy" once you click Return Policy.
Principle: Consistency and standards
Severity: Medium
Solution: Move rest of content to the right to line up with headlines. Add space and pipe to "Return Instructions" at top.
That went pretty well. Now I realized I don't need the cable. I can't request a return authorization. I see I can modify or cancel the order. I make a request to modify the order. I have to refer the product by typing out the whole name and I have nothing to refer to on this screen. It would be nice if I could see the details of the order for reference when I'm typing my request.
[bookmark: _Toc369605903]Use  Case 6: Purchasing a High End Camera
I've decided to buy a Canon 5D Mark III and lens. 
Acessory Intermediate Page
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Accessory Modal Animation.gif]
Problem: Easing on animation for text area seem exaggerated. It continues to move as I'm trying to click the "What's in the Box" tab.
Principle: User control and freedom
Severity: Medium
Solution: Modify easing of animation

Problem: Left transparent background border image on modal is the wrong size
Principle: Consistency and standards
Severity: Medium
Solution: Troubleshoot CSS/JavaScript/image
[bookmark: _Toc369605905]Use Case 7: Looking Up an Old Order
I was talking to a friend who is in the market for a projector. I told him about one I bought from B&H and he asked me how much it cost. I can't remember so I'll look it up.
I look around for a bit -I want to click "Welcome Daniel" to get to my account details. I have to hover over things to figure out if they are links or not. I eventually find "My Account" in the top bar. I expand the date range since I know it was a while ago. I click "My Orders" and enter my password. I'm not sure which order to click on... I look at the total amounts to narrow it down.  I found it - I paid $424.95. I'm curious to see how much it sells for now so I click the product link. 
Product Detail Page
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Guides and Manuals.gif]
Problem: 2 item unordered list seems to have only one valid item.
Principle: Consistency and standards
Severity: High
Solution: Remove the first item.
Order History
[image: C:\Users\danielal\Desktop\First Week\Heuristic Review Screenshots\Order List.gif]
Problem: Users may think of orders in terms of what they bought rather than the date or amount. The order history does not offer any direct correlation between orders and the merchandise purchased. 
Principle: Recognition rather than recall
Severity: Medium
Solution: Add an image of the most expensive product in the order to each listing in the order history. Maybe this is activated on hover or is always present. Possibly offer the option to turn images off as some high volume customers may prefer a simpler and more compact layout for this table.
[bookmark: _Toc369605908]Conclusion
Overall, the site provides an excellent experience to the customer. Some of the user stories I attempted resulted in 0 issues to report. Continued review, voice of customer and voice of associate as well as ongoing analysis of competing sites will surely reveal additional opportunities for improvement.
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Overview | Specifications | In the Box

Need more help?
Getadvice from friends >

Average Rating:

Customer Reviews | Accessories.

a7_of resnondants would racommend this 0 2 friend

PROS CONS.
Lightueight (99) Siowfocus (4)
Fast  accurate auto-fosus (96) Blury focus (3)
Consistent output (62) Boorin low liht (3)
Easiy inerhangeable (58)  Tough to ttach (3)
Strong construction (56)

Most Liked Positive Review

b 2.8 2 4 4

Awesome Lens!

Not much to say that hasn' already been said
about ths lte jewel. So Il tella bit about my
style of shooting and perhaps that may help you
decide what s best for you.I've.

Read complete review

Reviewed by 120 customers.
Displaying reviews 120 Back to fop.

By Alex
Philacelphia

About Me Photo Enthusiast

vs

(1 0f 1 customers found this review helpful)

L2 4 a0

[Pue]

QsA

TR R WA 46 (based on 120 reviews) @

BEST USES
Landscapelscensry (33)
Low light (56)
Weddings (36)

Night photography (27)
(General purpose (16)

Most Liked Negative Review

E 2.8 845
I really wanted it to work...

I bought this lens in hopes of having a quick,
sharp wide angle that would eventually carry
over when | upgrade from my D0 to a full
frame body.

Town

Read complete review

Sotby[Newest [+

Previous | Next »

sz

I really wanted it to work...

1 bought this lens in hopes of having a quick, sharp wide angle that would

Essential Accessories

Filters & Filter Kits

‘Show more >

O

Hoods & Covers

Tiffen - 52mm UV Protector Fiter
Price: $4.95

Addto Cart | Add to Wishlist

Tiffen - 52mm Circular Polarizing Fter
Price: $18.59

Addto Cart | Add to Wishlist

‘Show more >

Serew-0n)

o

Vello - HN-1 Dedicated Lens Hood (s2mm

Price: $9.95

Addto Cart | Add to Wishlist

‘Show more >

Cases & Wraps

Pearstone

- Onyx 20 Lens Case.

Price: $11.99

Addto Cart | Add to Wishlist

‘Show more >

[

‘Sensei - 52mm Screw-In Metal Lens Cap
Price: $6.95

View all Accessories

Addto Cart | Add to Wishlist
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print Rokinon 8mm Ultra Wide Angle f/3.5 Fisheye Lens for
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The B&H Rewards Program
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i Shopping at B&H pays you back!

All B&H Account Holders eam Reward points

every time they shop for eligible merchandise. D TO CART
W Tweet Ifyou have an account, you are automatically
signed up for the My B&H Rewards Program. o wisHusT
10 Go on, reward yourseifl
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You are currently logged in
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‘Ask our Expel product on the B&H ‘while you are logged automatically convert to
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speciied percentage back n ifyoufaito doso, can be used on any fem we
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Overview | Spe pay for the eligible merchandise.
T L
aramatic 180° view, Additional Details > | Lens Shade
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< Inbox (13) v

[INISTON

The Professional’s Source
u

Verific

ion

Dear Customer,

Thank you for your order history
request. To view your purchase.
history for orders placed with this e-
mail address, please click he:

If you did not place an order history
request, please contact B&H
Customer Service at 800-221-5743.

Thank You,

Thank you,

The B&H Web Team
www.bhphotovideo.com
420 Ninth Avenue

New York, NY 10001, USA
800-606-6969
212-444°6615

P B8 W &~ @
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Order History

Find an Order
History Avaiable from January 1,2008 | Get history priorto Jan. 2009
From: To:
Aol v [2012 v October v [2012 v [co
Ordert OrderDate = Ordered By Order Status Tracking Total
443647760 o7ri2013 STORE Completed Pending 521734
443352240 07092013 STORE Completed Pending 56313
442050810 0707013 STORE Completed Pending 523397
Se Retums For This Orer
1021627230 0902012 wes Shipped UPS 1Z6W187E0300720415 523464
1021307724 oar7012 wes Shipped UPS 1ZEBW310322462367 543915

Add Phone & In-Store orders to your history: | a4
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Order History

Find an Order

History Avalile fom January 1,2009 | Gethistoy ori fo Jan 2009

From:
April v [2012
Ordert Order Date
443647760 071112013
443362240 0710912013
442050810 0710712013

Ses Retums For This Order

1021627230 0911012012

1021307724 08/1712012

Add Phone & In-Store orders to your history:

To:

October

Ordered By

STORE

STORE

STORE

v 2013

Order Status

Completed

Completed

Completed

Shipped UPS

Shipped UPS

Go

Tracking

Pending.

Pending.

Pending.

1Z6W1B7E0300729415

AZEBW3110322462367

Total

521734

$63.13

$23397

523464

$430.15
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Order Details

[

‘Sony DVPSR210P PROGRESSIVE SCAN DVD PLAYER
BaH# SODVPSR210P : Mfr# DVPSR210P

Status: Completed
Share this purchase: 3 .

— Tweet

Bentley SINGLE ARM ARTICULATING LCD MOUNT(BLK)
B&H BELCM112B : Mfr# LCM1125

Status: Completed
Share this purchase: 3 .

‘CARD: B&H CREDIT
Amount: $18.45

ay:
Frice:
ttem Total

ay:
Frice:
ttem Total

$34.99
$34.99

$22.99
$22.99

‘Shipping Fees Credit Card Payments.

‘Shipping Destinations

CantFind The Answer You Need?
Avallable:

9AMTPMET © Live Chat
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Welcome, Daniel Sign Out

w IThe Professional’s Source T Visit Our NYC SuperStore & 0 Items - $0.00

I | 500.606.6569 / 212.444.6615 Vs st | Track Order

e o] Shop
NP mM@E O L N O &

Binoculars  Camcorders Computers Darkroom  Photography  Fim Tapes Lighing _ Porable  Survellance  TVs&  Underwater ProVideo
Presentation & Scopes. Slledn  &Studo Entertainment Entertainment

Gift / Reward Card Balance
Enter the 16 datt and 3 gt pin numbers located on the back o your card (scratch of the strp).

Card Number Pin

Check Balance / History
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e o] Shop
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ProAudo AN Bnocuars Camcorders Computers Darkroom  Photography Fim, Tapes Lightng _ Portable  Survellance _ TVs&  Underwater Pro Video
Presentation & Scopes. Slledn  &Studo Entertainment Entertainment

Home » Rewards Program

My B&H Rewards

Shopping at B&H pays you back!

All B&H Account Holders earn Reward points
every time they shop for eligible merchandise.
If you have an account, you are automatically
signed up for the My B&H Rewards Program.

Go on, reward yourselfl
ity not avaiable with Google Walet)

You are currently logged in
and ready to earn Rewards points.
Shop Now >

Shop ™ Earn

Purchase any eligible product on
the B&H website and receive the. logged in to your B8H account.
specified percentage back n Ifyou il to do so, Rewards points
Reward points. The percentage is cannot be appied retroacively.
calculated based on the price you

pay for the efgivle merchandise.

Place your order while you are.

Redeem

Rewards points will automatically
convert to.a promotional code that
an be used on any fem we sel

My Rewards >
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Art

Photo

® publc

Life Tech

® publc

Music

‘Akai - MPD26 - USB/MIDI Pad Controller

B84 # AKWPDZ5 + WFR # WPDZ5
In Stock  Free Shipping (USA)

Toskete 1o biove

KRK - KRK10s 10" 225W Powered
‘Subwoofer

Share: | £ Private

Purchase By: Not Set
Created: Sep 52012

Purchase By: Not Set
Crestec: 022012

Purchase By: Not Set
Crestec: 022012

Purchase By: Not Set
Created: Sep 92013

You Pay: $151.67

You Pay: $399.00

Enter a name or emal address

SortBy: | Priority >

1ltems -
21items. -
8items. -
4items. -
1
54 o ko
Note: Add a Note.





image17.gif
Product's Conditio
Please choose the general condition of your product.

Shows considerable well used, shows Show moderate Signs of use, Lik
amount of use finish marks wear but clean e new
1 2 3 4 5

I also have the following accessories:
Please check off any accessories that you will be including with your equipment.
(Accessories will usually make your quote higher.)

[CJEN-EL14 Lithium-Ton Battery (1030mAh) [CIMH-24 Quick Charger for EN-EL14 Battery
[CJDK-5 Eyepiece Shield (Replacement) [CJDK-20 Rubber Eyecup

[JUC-E17 USB Cable [CJEG-CP14 ANV Cable

[C]AN-DC3 Camera Strap (Black) [JBF-18 Body Cap

[£]18-55mm £/3.5-5.6G VR AF-S DX Nikkor Lens

Quote: $NaN

[T add to basket

You have not selected any items yet Please
‘search or browse on the left side ofthis.
page.
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We give you the highest value whether you choose Cash or Store Credit “ FREE of charge!

Review & Submit Quote

We are pleasedto provide you with our preliminary estimate of the value of your equipment as listed below:

Summary:
Quantiy Accessores Quote
Nikon D3200 Digital SLR Camera Wi 18-55 VR 1 s $292.00
{remove ]
add more products Total: $293.00

Your Information:
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e | Car
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COUNTRY ()55
saTEst KRKKRK10s 10° 225W Powered 1 sw00
Subwoofer
NAME | Dan Allegrucci ‘Sennheiser HD 260 Pro Crcumaural 1 seess
Closed-Back Montor Headphones
‘coMPANY.
company reme QuikLok QL-400 Adjustabe, 1 sesa
Rol-Around HocerRemote Stand with
'STREET ADDRESS e s
| STREETADDRESS | 315 Menahan St 11237 oy
et card siatement EREY Hosa Technology Midto Wi premium) 1 s11.59
Cable- 10 1
address line 2
Akei MPS-1 - AC Adapter 1 sis00
o oo T HONE T (704) 9533151 sset | MOBILEY [ 7 9533157 Akai MPD32 - USBMIDIPad Control Unt 1 $229.00
e
Receive Order Status WXL 770 Cardiod FET Studio 1 smess
Text Messages (7] Condenser Wicrophone.
— Audio-Technica ATB407 - Universal 1 smo
Shipping Address Mierophons Camp with etalSase
Utimate Support Round Base: 1 szes
‘Same as Billing Address. ‘Ship to a different address [iecoptons Sthod e Eoc)

Adjustment Clutch - Height: 34
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TVs&  Underwater ProVideo

Home > Help Center > Return & Exchange

Help Center Returns
Return InstructionsRetum Policy Cant Find The
ComactUs o Answer You Need?
Clek Here fo Lve Cht
Customer Sef Senice + SIER

REQUEST AN RMA NUMBER (Return Merchandise Authorization)

‘Shipping & Defivery + Popular Topics

There are 3 ways to request an RUA
Return & Exchange

Policies -

1. Online RMA Form

e Hours of Operation:
2. Call Customer Senvice 800.606.69691212.444.6615

Product Warranties and Repairs Holday Closing Schedule
3. Live Chat

e Stipping Fees
You will receive your return instructions and return label by email




image21.gif
Accessory Details  <temsor7»

SanDisk - 64GB CompactFlash Memory Card Extreme Pro 600x UDMA

sase sacroresce
s sieroreics Pice $289.95
mstock
1 MR
1 Add item to Wish List
Featues | Whatsin the Box View product Pace

‘SanDisk 64GB CompactFlash Memory Card Extreme Pro 600x UDMA provide SOMB per second readiwrie.
performance fo the creation of professional photographic and moton picture content. Utra Diect Wemory Access &
(UDMA-6), Enhanced Super-Paralel Processing (ESF), and proprietary Power Core Controlr Technology ensre class-
leading 600x performance with the highestlevels of qualty and compabilty avaiable. When paired with an UDIA complant

[ Add To Compare.
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Customerimages | Share vour own images

What item is right for you?
Ask our Experts! X, 800.606.6969 G Live Chat

Overview | Specifications | Inthe Box | Customer Reviews | Accessories

‘The Epson PowerLite X12 Multimedia Projector is designedto dsiiver N o
great performance by utiizing a 3-chip optical engine with 3LCD technology
‘and native XGA 1024 x 768 resolution. With a brilliant 2800 ANSI lumens. 5 oD

youl realize every detail of your presentation, even in rooms with high

Price: $149.99

levels of ambient
educational pury

Guides & Manuals

“This projectoris F

X b | Add toWishlist

through the projed
impaired, and col{ . (PDF)

The PowerLite X1 = User Manual (PDF 2.4mb)
handle NTSC, PAL

W

> FLAT

| Addto Wishiist

(2.3 kg) it probably Wil Justto ke sure it doesnTtake any Unepecied side Wips, muliple Secury
measures are included n the form of a Kensington lock, padiock and security anchor bar.

Finally, the affordable X12 continues to save you money after your

tial purchase. The low power

‘consumption system coupled with an E-TORL lamp provide up to 5000 hours lamp life and a whisper quiet

2908 in eco mode.

3LCD Technology.

\ Pearstone - Premium High-Specd HOMI
Cable wih Ethemet -3 (0.9 m)
\ Price: $9.95

Adtto Cart | Add to Wishiist
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d an Order

History Avalile fom January 1,2009 | Gethistory orio fo Jan 2009

From:
April v [2012 v
Ordert: OrderDate =
443647760 071112013
443362240 0710912013
442050810 0710712013

Ses Retums For This Order
1021627230 0911012012
1021307724 08/1712012

'Add Phone & In-Store orders to vour historv:

To:
October

Ordered By

STORE

STORE

STORE

v [2013

Order Status

Completed

Completed

Completed

Shipped UPS

Shipped UPS

Go

Tracking

Pending
Pending.

Pending

1Z6W1B7E0300729415

1ZEBW3110322462367

‘Submit

Total

521734

$63.13

$23397

523464

$430.15
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ProAudio AN Binoculars Camcorders Computers Darkroom Photography  Film, Tapes ~Lighting

NpPdmmeB R SO &

Porsble  Sumellance  TVs&  Undewater ProVideo

Preseniation & Scopes &Meda & Studio Entertainment Entertsinment

Home » Home Entertainment

TVS & Entertainment Watch. Listen. Enjoy.

Televisions & Projectors

Home Theater
Projectors

Home A/V Components

F B&H inDepth | Leam before you buy.

Reviews | Guides

New LG Televisions for 2013

New Toshiba LED TV for 2013
> New Samsung LED and Plasma TVs for 2013
New Sony LED TVs and 4K Ulira HD TV for 2013

New Panasonic LED and Plasma TVs for 2013

New Sharp LED TV Lineup for 2013

Hands-On Review: Bose SoundDock Series Il Digital
Music System

Luor: AVJ42 Cart and Reversible Magnetic
Wniteboard

The B&H
Cable Finder ‘)’/ Search>
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Home » Home Entertsinment »» Home Theater in a Box

Wnat tem s right for you?
sk our Experts!

,800,606.6969 © Live Chat

Narrow Resuts

*Fiter By
0 Free Shipping (28)
0 Rebates (5)

0 Instock (34)

O Rewarss

v Brand
Sesch

O sose (4)

0 Denon (1)

0 L6 Electronis (5)
Qonkyo(s)

0 Panssoric

0 Ssmsung (5)

0 sony (5)

OTesc )

O vamaha (7)

vprice

s0-s24888 )
5250543990 (12)
o

Best Sellers v

e

(7 rvieus)

Espaiiol

& Media

Display

Onkyo
HT.$3500 Home Theater Package

- Total 660W Output Power

- Powerful Subwoofer

+4In71 Out HOMI Ports

+ Supporting 3D & Audio Retun Channel

- Dezoding of HD Suround Sound Codees
- Direct Connection of iPodPhone via USB
- 6-Speaker Wall Mountabe Set

WRAT (Wide Range Ampifier Technology)
- 5.1 Channels

+ Color-Coded Speaker Terminals

BAH % ONHTS3500  Mfr # HT-S3500

In Stock

Bose
Lifestyle V35 Home Entertainment System

+ 51 Channel Suround Sound Capable

Portable
&Studio Entertainment

My Account

Visit Our NYC SuperStore
Explore Where Technology Lives

Sunellance  TVs&

Help Center |  AboutUs | Live Chat @

Welcome, Dan_Sign Out
& 0 tems - $0.00
Wish List | Track Order
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You Pay: 5279.99
- Free Shipping (USA)

QuanTTy: 7

ADDTO CAR!

3 400 70 wisri

You Pay: $2,895.00

« Free Shipping (USA)

QuanTTy: 7




